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Social Responsibility and Value Enhancement of Listed Tourism Companies
—An Empirical Study Based on QCA Method

Chai Shousheng Liu Jinfeng Shan Jun
(School of Management, Ocean University of China, Qingdao 266100, P.R.China)

Abstract: This paper takes 26 listed tourism companies in China from 2016 to 2018 as the research
object and uses the QCA method to explore the path to realize the value of tourism corporate social
responsibility. The research results show that the multi-dimensional linkage of social responsibility
contributes to the enhancement of corporate value. There are several ways to enhance the social re-
sponsibility value of listed tourism companies. First, taking employee responsibility and community
responsibility as the core responsibilities, reducing investment in shareholder responsibility or cus-
tomer responsibility, partner responsibility and political responsibility; second. taking customer re-
sponsibility as the core corporate responsibility, supplemented by fulfilling community responsibili-
ties; third, reducing investment in corporate partner responsibilities, taking political responsibility,
customer responsibility, and shareholder responsibility as the core responsibilities or focusing on
employee, customer, and political responsibilities, supplemented by community responsibilities.
Three suggestions are put forward from the corporate and national levels, which are as follows:
strengthening the horizontal linkage of tourism corporate social responsibility practices; carrying out
social responsibility in combination with the actual corporate situation; establishing and
standardizing CSR disclosure policy systems and strengthening supervision.

Keywords: Tourism company; CSR; Corporate value; QCA method
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